
RFID Leader P&G Steps Back from
Promotions Tracking

Topics/Verticals: Retail

Procter & Gamble has discontinued its landmark RFID promotions-tracking program with
Wal-Mart. The firms used RFID to determine if promotional displays were set up as scheduled,
and to facilitate corrective action if not. Collaboration issues apparently scuttled the program,
which was widely recognized for its innovation and value.
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