
Daisy Brand Expands RFID Use, Asserts
ROI

Topics/Verticals: Supply Chain, Retail, Logistics

Dairy food producer Daisy Brand began using RFID to comply with Wal-Mart's requirements,
but now applies RFID labels to every pallet because multiple enterprise systems depend on
RFID data. The company says expanded RFID use has provided positive return on investment
and many business benefits.
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